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Introduction
We live in social times! Whether rightly or wrongly, most education 
marketers have become increasingly active on  Facebook, Linkedin, 
Instagram, WeChat and other channels. There are now 3.5bn active1

social media users and on average we spend 142 minutes2 a day on our 
social accounts. 

The ToucanTech research team have looked at the social media activity of 
the UK’s top 100 private secondary schools and collated this 
benchmarking report as food for thought!  

We caveat that these figures are just a snapshot in time (the month of 
March 2019) and they do not represent the overall marketing/ comms 
efforts of these schools, but you might find it interesting to look at how 
your institution compares and consider how to drive more interaction 
with your social posts.

The list of 100 schools comes from a ranking3 of UK independent schools 
based on 2018 A Level results (the percentage of A Level entries awarded 
A* and A grades).

https://www.slideshare.net/DataReportal/digital-2019-q2-global-digital-statshot-april-2019-v02
https://www.digitalinformationworld.com/2019/01/how-much-time-do-people-spend-social-media-infographic.html
https://www.best-schools.co.uk/uk-school-league-tables/list-of-league-tables/top-100-schools-by-a-level/
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Facebook
Main pages
Every school on the list has a ‘main’ Facebook page, with more than 150K 

followers across all the schools as of April 2019 (an average of 1,521 

followers per school). Harrow has the lowest followers (9 – an inactive 

page) and Oxford International College boasts the highest (10,602 – a 

proactive international marketing effort). 

During the month of March, a total of 1805 posts were made across all 

schools, with an average of 18 posts per school. 20 schools (one fifth of the 

sample) made no posts at all. The most prodigious volume of posts (122) 

were made by the Lady Eleanor Holles School in West London. 

Schools attracted an average of 413 likes to their main Facebook page in 

the month of March, with Farnborough Hill topping the list with an 

impressive 1,862 likes – see some of the brilliant posts below!

Schools with > 1,000 total likes on their main Facebook page (March 2019)

★ Concord College

★ Lady Eleanor Holles School

★ Cheltenham Ladies’ College

★ Abbey School, Reading

★ Farnborough Hill

★ King’s School, Chester

★ Wellington College

★ Truro School

★ The Grange School

★ Churcher’s College

Alumni groups
63 of the 100 schools have an alumni page/ group on Facebook (or one 

that we could find), with an average of 816 followers per page. In March a 

total of 568 posts were made across these alumni pages, with an average 

of 9 posts per group. The Old Etonian Association (of Eton College) was 

most active with 85 posts in the month of March.

https://www.facebook.com/pg/oxcoll/posts/?ref=page_internal
https://www.facebook.com/LEHSchoolOfficial
https://www.facebook.com/Old-Etonian-Association-375701410571/
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LinkedIn 
Main pages
Only two schools out of 100 don’t appear to have a ‘main’ LinkedIn page 

set up. The average number of followers for a school official page was 803 

as of April 2019, with a wide range from 30 followers up to 8,963 followers 

(Eton College). 

Post activity was generally found to be much lower than Facebook with an 

average of just 2.6 posts per school and an average of 14.2 likes in the 

month of March 2019. Caterham School was the most active on LinkedIn 

(24 posts) and Rugby School attracted the most likes for their content (206 

likes). Other schools with strong engagement levels were King’s College 

School, Wimbledon (136 likes) and Eltham College (127 likes). 

Alumni groups
We found LinkedIn alumni groups/ pages for just over half the schools (54) 

with an average of 638 followers per group and a max of 2,357 (GDST – a 

group of schools including Oxford High School – the numbers are naturally 

higher as this LinkedIn group covers multiples schools). We noticed that 

several schools with large numbers of active alumni on LinkedIn haven’t 

set up pages/ groups for these alumni – Winchester College, for example, 

has 3,610 alumni on LinkedIn but no group. 

Schools with > 1,000 followers of LinkedIn Alumni group (March 2019)

★ Westminster School

★ Eton College

★ Highgate School

★ Reigate Grammar School

★ Manchester Grammar School

★ Tonbridge School

★ Harrow School

★ Oundle School

★ Dulwich College

★ Abingdon School

★ Radley College

https://www.linkedin.com/school/eton-college/about/
https://www.linkedin.com/in/caterham-school-209554172/
https://www.linkedin.com/school/rugby-school/
https://www.linkedin.com/school/king's-college-school-wimbledon/
https://www.linkedin.com/school/eltham-college/
https://www.linkedin.com/groups/3671304/
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Instagram, Twitter, Pinterest, 
YouTube
Most (96) of the 100 schools have a main Twitter account and 67 have an 
Instagram account. We found only 12 schools using Pinterest and 33 with a 
YouTube channel. As of April 2019, the Twitter accounts ranged from 408 
to 8,202 followers and the Instagram accounts ranged from 23 to 6,813 
followers. The Haberdaskers’ Aske’s Boys’ School in Elstree has an 
incredible 8,260 subscribers to its YouTube channel!

We couldn’t find any alumni specific accounts on Instagram, Pinterest and 
YouTube – but there may be groups or pages named differently to the 
school… We found 17 alumni Twitter accounts ranging from 46 followers to 
1,496 followers (Wellington College – OW Society)

Case study: top ranked school - St Paul’s Girls School (SPGS)
The UK’s top independent ranked school has an official Facebook page and 
LinkedIn page but no posts were made on either for the month of this 
research. They have set up a YouTube Channel, but no videos have been 
posted for two years. In contrast, SPGS Alumnae has a fairly active 
Facebook group, an individual LinkedIn member (private) profile with 500+ 
'connections' and a Twitter account with 340 followers.

https://www.youtube.com/channel/UCEse5y71TRqhP3Gfz9ymEyQ
https://twitter.com/OWSociety
https://www.facebook.com/SPGSalumnae
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Top number of Facebook followers:
Oxford International College

Top number of Facebook likes in 1 month:
Farnborough Hill
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Example Facebook posts from Farnborough Hill
Posting almost every day throughout the month, this is a great example of a 
school using a range of different topics and opportunities to post engaging photos 
and content, appealing to students, alumni, parents, staff and local residents

Live video announcement of a school 
competition with an enticing 

Michelin-star meal prize

Throwback Thursday photo from the 
1930s – a domestic science class on 

washing and ironing!

Careers talk on school – and 
wordplay on popular TV series 

‘Call the Midwife’

A photo of a school photo! Behind-
the-scenes photos, or photos of 
taking photos can work well for 

social media
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Highlights from a gym and dance 

display – sharing all school 

performances is a quick win for your 

social channels

Charity sleepover photo – any 

uplifting charity events make good 

social content

Crazy socks day – everyone loves 

fashion faux-pas and ‘muck up’ 

day pics!

Video of throwing water over 

teachers – social posts can’t get 

better than this!
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1. Make it easy to connect with alumni by creating social accounts specific to 
them. Not only will this ensure your messages are heard, but it will make it 
easier for you to quickly identify gaps in your alumni content strategy. Don’t 
have the time for another social platform? What about enlisting the help of 
some trusted past pupils?

2. Offer your followers some of value. Resources hosted on your alumni website 
and shared across social platforms are a great way to engage alumni. 
Employment resources and support are always welcomed. Consider CV 
building tools, job boards, free online courses (what skills can past students 
teach new alumni?) and mentorships. Give alumni ongoing support and 
they’ll always have a reason to come back.

3. Appeal to their sentimental side. Posting images and video from the past can 
trigger strong nostalgic emotions and encourage engagement. Photo and 
video contests (name the Teacher/Building/Year) are a great way to get the 
conversation rolling. Ask for contribution from alumni and you’re guaranteed 
to increase that engagement even more!

4. Regularly interview and showcase alumni. Be careful not to focus solely on 
the outwardly ‘successful’. Look as well to those that are making 
contributions to the community or giving back in other ways — make 
everyone feel welcome.

5. Create a branded #hashtag for school leavers to share favourite photos on 
social media. Using a tool such as Filmora, you can easily turn those 
contributions into a timeline video to further engage and build your 
following.

6. And lastly, make your social conversations two way. Take the time to engage 
and respond to your alumni audience as well as encourage conversation 
amongst your followers. Your efforts may not be immediate, but persistence 
will pay off!

6 Tips for Increasing Alumni Followers & 
Engagement on Social Media
Engaging alumni on a regular basis is essential to the success of your school 
events and fundraising efforts. With 3.48 billion social media users worldwide, it’s 
the logical place to connect with former students. With just a few tips and a little 
time, you can watch your alumni followers and engagement skyrocket with the 
help of social media!

https://filmora.wondershare.com/
https://wearesocial.com/global-digital-report-2019
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About ToucanTech
ToucanTech is a flexible 
website and database 
software for schools, 
encompassing a CRM, email, 
mentoring, payments and 
more. ToucanTech websites 
embed social media in various 
ways, including the ability to:

Did you know? 
Internet & social media stats as of May 2019 4

Total worldwide population is 7.7 billion

The internet has 4.4 billion users

There are 3.499 billion active social media users

On average, people have 7.6 social media accounts

An equally creative and analytical Digital Marketing Consultant with over 18 years 
of education and commercial marketing experience, Alta Justus of The Virtual 
Marketer is passionate about helping schools succeed in the digital arena.

From Google Analytics, through to SEO, PPC and Social Media marketing, she 
offers the digital expertise required to successfully grow a school’s brand and 
increase admissions numbers.

In addition to delivering results-focused strategies for schools, Alta is keen to 
share her expertise and has delivered over a hundred webinars, workshops and 
masterclasses, all designed to empower the school marketer. Her practical 
sessions sieve through the digital noise to ensure participants always walk away 
with something of value to add to their own marketing repertoire.

§ sign-up / login with Facebook, LinkedIn, Google or WeChat
§ share news, events and other content across social media
§ display live feeds from Twitter, Facebook etc

For more info or to see a product demo, please contact the ToucanTech team 
at hello@toucantech.com

About Alta Justus of The Virtual Marketer

https://thevirtualmarketer.co.uk/
mailto:hello@toucantech.com
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